A Premium On-The-Go Video N

and Retail Network

GSTV is a retail proximity digital video solution offering brands an unmatched
connection with consumers at a moment of undivided attention. Our viewers are
informed, entertained, and influenced moments before a shopping occasion.
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HOW TO ACTIVATE WITH GSTV

Amplify Omni-Channel Plans: Use existing or build custom creative to broaden your video strategy by reaching
GSTV's on-the-go viewers moments before a shopping occasion

Sponsorships & Branded Content: Produce Turnkey solutions and fully customized branded entertainment
Programmatic: Activate across Programmatic Direct, PMP, and Open Exchange
Data-Driven Targeting: Leverage Geo, Demo, Behavioral, 1t Party Data, Retargeting, and Audience Extensions

CONNECT INVESTMENT TO KPI SPECIFIC RESULTS

GSTV PROVEN RESULTS CASE STUDIES GSTV WORKS WITH ALL
MAJOR DATA PARTNERS
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Sources: ComScore, TH 2022 avg., Nielsen audience survey, Q3 2020; GSTV audience insights survey via MFour, 2021; Q2 2020 GSTV watch/listen rate via Nielsel
Performance Report, 20-program average attention to ads. Nielsen audience survey, Q3 2020. GSTV audience insights survey via MFour, 2021,; Affinity Solutio
card spend within 3 hours of a fuel transaction, vs. those who didn't make a fuel transaction that day (2021) Campaign analyses via MFour (brand lift), IRi (sale
Foursquare (foot traffic lift).
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