BUILDING SUSTAINABLE
INCREMENTAL REACH
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Connecting with unduplicated viewers at scale has become a
complex challenge in recent years. Even as total consumer time spent
with media grows, share of time spent with ad-supported media
continues to erode:

E SHARE OF TIME SPENT WITH AD-SUPPORTED MEDIA
AS % OF TOTAL TIME SPENT WITH MEDIA

m Worldwide U.S.
50.2%

0
45.7% 41.5%

2017 2022 2027 (projected)

And factors including churn, accessibility, and overall ad avoidance
hinder CTV's ability to reliably reach incremental audiences:
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As consumer habits and the media landscape continue to evolve,
marketers must find new ways to consistently and efficiently
deliver video messaging to unique viewers who are growing more
sophisticated at tuning out advertising.

GSTV offers endemic engagement with consumers in a distraction-
free, non-skippable environment — and adds incremental reach to
any media mix:
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QUESTIONS?
REACH OUT TO YOUR GSTV CONTACT TO LEARN MORE!
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